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BASKETBALL BOSS: David Stern, left, sp

to T

Why NBA puts other pro leagues to shame

Seventy-one years ‘go working on a Tartabull of a
geslerdny the rruubl gameof  contract, a five-year, $27.5
million He makes more
R{nsenee ot Judge Kenesaw money than all but a handful of
ountain Landis as its the superstars that populate his
commissioner. league, but no one seems to
Baseball has progressed all mind; when he took over, 13 of
the way to D Bumstead 18 teams lost money. Now, 27 of
Vincent since the wild-eyed, 27 teams make a profit,
Gibraltar- }awed Landis sometimes a very large profit.
ﬂ;e ﬁmvgh Bﬂl;::lly dreary e Stes was L&Tgmnt;d -
of men who elrpro yesterday as the featu purto
sports leagues on this the enRoute Universal S
in this century. Forum. He followed the
‘Which brings us to David fresh-fruit tarts for about 800
Stern, commissioner of the businessmen (including a few
National Basketball Association, hockey executives) with a
who runs the most successful charming little half-hour of
ro sports endeavor in history ain't-we-great
Ey (it seems) as much a He wasn't
part of the next century as of anything to !gl ends or Bruce
this one. McNall, as the association might
The NBA is miles ahead of the  have been called. (The Aﬁam
other professional sports semi-owner, leading the y
leagues in almost every way. g_l::x ing for a Toronto NBA
Name an area — marketing, e, sat withina
ll:le)o s bounce-pass omm all day,
T manngemcm relations, perhaps reming the man that
drug policies — and the NBAis there werea few hundred
the model for the others’ rospective corporate-box
operations. uyers in the room).
Stern always talks about the Stern wasn't reve: the
“we,” but he clearly is the marketing miracles of the NBA.
force behind most ol the He wasn't telling the cmwd
league’s Klrso jects. So good exactly how the ’s cable TV
Stern at his job that he is deal went from $400,000 to $75

million a season, or how the
league went from 58 per cent of
capacity to 91 per cent, or how
labor and management settled
on a salary cap that is the envy
of the rest of the major sports
world.

What he was doing was being
David Stern, bem§ ib and
entertaining and ating

showcase — shown right after
the Saturday morning cartoons
on a U.S. network.

The NHL couldn’t get another
deal and hardly anybody outside
of the true believers would have
known about the game’s
existence.

Now here was Stern talking
about how the NBA has tied its
past couple of all-star games to a
school-attendance program for
kids at some inner-city schools
and how 32,000 school kids in
one Miami district got perfect
attendance marks because of the
NBA project that merely was a
sidelight to its showcase game.

Stern, who became NBA

that he is on top of whatever
situation the NBA faces at this
particular moment.

Stern seems equally at home

g fibre o) tl(S,
:xuil']z:eguu;on television, slam
-testing programs —

or Magic Johnson and AIDS.

The NHL is a lemonade stand
compared to the NBA an;
but it’ sﬁmng that a number of

uck were on

hand tu ear Stern. Only a few
days ago, the NHL went throu
the embarrassment of having its
All-Star Game — its mid-season

in 1984 after
more than a decade of legal
work for the league, says there
was no master plan for the
1980s that made the league rise
to the top. He says there is no
master plan for the '90s, either.
No plan, except to react to
whatever situations arise.
“What we are today is the sum
total of how we reacted to the
crises (of the 1980s),” he said.
The major crisis, the one
baseball will face soon if it isn’t
already, had to do with
labor-management disputes
regarding money. The

under Stern’s guidance, worked
out a salary cap, an idea still in
effect.

“The salary cap (led to) our
confidence to deal with the drug
issue, to Ful a workable drug
plan in place,” Stern said. It also
“allowed prospective owners to
look at the business as a
business.”

A business in which
everybody makes money now,
he could have added, and a
business going increasingly
global,

European and Asian interests
have approached the league
about using NBA stars to do
public-service and anti-drug
messages. Meanwhile, NBA
merchandising, which has
grown from $107 million to
more than $1 billion annually in
sales, stretches around the
world.

Stern told a story about being
in China and a woman

approaching him to say she was
a great fan of the “red oxen.”

of logos that would

translate that way and, sure, she
meant the Chicago Bulls.
They’re the champions of the
league that simply operates in a
different world from the rest of
pro sports.

COLIN McCONNELLITORONTO STAR
g Bruce McNall, third from right, who wants an NBA team here.

McNall
seeking
NBA team

By Rick Matsumoto
TORONTO STAR
1f Toronto naut majori
owner Bruce McNall had
way. the next commissioner of
the CFL would be David Stern.
But sinc:i;he chanu:h of NsﬁT
uj st as the 's
g%ogs to 5% to the CFL is
as likely as John quarter-

backing the Argos next sgnon.

McNall's best opportunity t
work with Stern would be to ob-
tain a NBA franchise.

And McNall doesn't discount

that happening.

"We’ee talked a lot about the
NBA,” said McNall after a lun-
cheon at the Metro Convention
Centre yesterday, where he was
a head table est and Stern the
keynote sp

“My mtentlon would be to
own a team in either Southern
California or Toronto. But I also
believe that local ownership
should be involved.”

Stern, however, reiterated, -

that the NBA has no immediate
plans for expansion, but when it
does, U.S. cities such as Ana-
heim, Memphis and St. Louis
would have at least as good a
chance as Toronto.

cNall, meanwhile, doesn’t
diguise his admiration for the
M!em has done running the

‘‘He’s the prototype of what
the next CFL commissioner
should be,” he said. “In our
search, we should look for
someone of his calibre.”

The CFL is in the process of
finding a successor to Donald
Crump, who resigned earlier
this season with a year
ing on his contract to return to
Maple Leaf Gardens as its secre-

tary-treasurer.
McNall denied he'd be hand-
picking the next commissioner.
“I'm purposely not involved in
the process so as to not gwe that
impression,” he said. "I don’t
want X:OPIE to think that we
(the gos) are handpicking
The league has hired a firm
to interview candidates. I'll take
a look at the short list and vote
ap&mﬁnatel u
all also rejected a rego
that he's touting former B.C.
Lions general manager Bobby
Ackles, who is now the person-
nel director of the NFL's D
Cowbo;

0ys.
“He 's a nice guy and obvlous—
a competent mnn. said
McNall “but he's not ‘my guy’.
L‘;le only met him once in my
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